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Clinton Lake
proposal intriguing

Univision’s diverse audience
gives it a reason to celebrate

It isn’t hard to envision a
resort at Clinton State

Park outside Lawrence.
The park and Clinton Lake
are terrific assets, and
given their proximity to
Kansas City, a well
planned resort there might
well attract folks looking
for an option to the Lake of
the Ozarks as well as
Kansans to the west of
Lawrence.

Whether the idea
becomes a reality depends
on numerous factors, not
the least of which is a state
committee that will review
a proposal submitted last
month.

That proposal, from
Overland Park-based
LodgeWell Resorts, was
the only response to the
Kansas Department of
Administration after the
state issued a request for
proposals for a hotel and
conference center that
could transform the lake
into a regional destination.

The lack of a greater
response to the request for
proposals is disappointing,
but it shouldn’t affect the
state’s consideration of the
LodgeWell Resorts propos-
al. Though details haven’t
been released, the state is
believed to have sought
proposals that would
include a 175-room hotel, a
conference center with
about 9,000 square feet of
meeting space in addition
to a ballroom of 6,500
square feet, several restau-
rants — including a lake-
side bar and grill — a cou-
ple of pools, a spa, an out-
door sports center, a water
sports center and more.

That all sounds good,
certainly, but as those who
have long envisioned a
resort at Clinton Lake

realize, obstacles abound.
Among them is the
absence of water and
sewer service; the state
park is not hooked up to
Lawrence’s sewer and
water service, and extend-
ing them would be a multi-
million-dollar endeavor.

That  is just one cost of
many to be worked out.
Those would be the
responsibility of develop-
ers, but to what extent and
how the state might
encourage the project are
valid questions. 

A resort at Clinton Lake
has the active support of
Robin Jennison, secretary
of the Department of
Wildlife and Parks; he is
negotiating a 50-year lease
for the project with the
U.S. Army Corps of
Engineers.  As for finan-
cial incentives, state
Commerce Department
officials declined com-
ment. Nevertheless, some
incentives, whether in the
form of tax breaks, STAR
bonds or other options,
would seem likely.

Modest incentives could
be justified as investments
if the state were to benefit,
either directly or indirect-
ly.

The state’s interest in a
resort at Clinton Lake is
understandable and appro-
priate. In fact, the state
has an interest in encour-
aging developments that
take advantage of the
unique characteristics of
other lakes and state
parks.  Whether visitors
come to Kansas to sightsee,
swim, shop, hunt, fish, or
take in college athletic
events, they spend money
that enhances the state’s
prosperity. Let’s have some
more of that.

Posh moms and dads in the other Manhattan are hiring $400-an-
hour recreation “experts” to organize play dates for their children.
The New York Post  says play is monitored by instructors who teach
the proper way to socialize in order to boost the kids’ chances of get-
ting into elite private schools. The experts monitor how the kids —
several 4-year-olds in a room — share crayons, color, play “Simon
Says” and hold a pencil. Kids may need the play tutoring because
with regimented lives that include classes in subjects like Mandarin
and violin, that they don’t know how to play with others.
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America’s consumer choices,
voting trends and viewing

habits help fill in the mosaic of
this big economically, political-
ly and socially diverse country.

Recently the Nielsen compa-
ny, which tracks television audi-
ences, announced the Spanish-
language Univision network was
tops with viewers aged 18-45 for
the month of July.

Univision passed NBC in
February, but that was dis-
missed as a one-time win over a
struggling network. To beat Fox,
CBS, ABC, NBC and others in
Nielsen’s July time frame
speaks to Univision’s appeal
and the size of the demographic
it drew upon.

Univision offered the same
types of music, sports and pro-
grams to attract young viewers
and were not the usual summer
reruns on the other networks.

Nielsen reports the median
age for Univision viewers is 37.
Over at CBS, NBC and ABC the
median age is into the mid-50s.

Univision’s triumphal full-
page ad in The New York Times

that “Numero Uno is the New
Number One,” is a bit of corpo-
rate hype, but the power of a
diverse demographic has found
a very traditional expression.

Dr. Luis Fraga, University of
Washington associate vice
provost and political science
professor, says Univision has
built its viewing audience with
news coverage and program-
ming content and story lines
that put U.S. current events in a
useful context for Latino view-
ers.

One Univision effort, titled
“This is the Moment,” promoted
education, college preparation
and enrollment for families and
a growing segment of a growing
demographic. The White House
recruited Univision to promote
the new health-care plan.

Eyes on TV screens reflect
who we are and what we watch,
and advertisers and pollsters
pay attention.

Political strength is found in
numbers. How those numbers
reveal themselves beyond
Election Day can be as routine
as noticing who watches which
network.
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Resort could benefit state as well as Lawrence

I can’t believe I spent good
time, money to see ‘RIPD’
To the Editor:

I’m 22, a recent college grad-
uate and a soon-to-be high school
teacher; my time and money are
as sparse as you can imagine. I
have frequented Seth Child
Cinema probably hundreds of
times with no complaints.

Then I went to see “RIPD.” It
was the worst, most god-awful
movie of my life. How could Jeff
Bridges do that to himself? If you
have not seen this hour-and-a-
half of undeveloped characters
no one cares about performing a
contrived plot while the audi-
ence waits for the whole mess to
end, and if my letter is not
enough to convince you that it
was indeed substandard, please
just go on not believing me.

Do not check the movie out to
see if I’m right. Just let it be
something you will never know, a
mystery of the universe, like how
many licks it takes to get to the
center of a Tootsie Pop or why
that guy is never going to call
back. They should have titled the
movie “An hour and a Half of
Your life You’ll Never Get Back.”

I’ll admit there are some
things I could have done dif-
ferently. My friends and I could
have arrived at the theater
before “The Conjuring” sold out,
and I could have gone to that
movie, which I didn’t want to see.
I could have not let my friends
pick “RIPD,” which seemed bad.
I could have walked out and
asked for my money back, but I
kept hoping it would improve. In
fact, half of our party (two of four
people) fell asleep because it
was so boring.

At midnight, when it ended, I
could have found the closing
manager, but it seemed really
late to bother someone. So here I

am after the fact, shamefaced,
hung over with the guilt of having
watched the world’s worst movie
— and paid for it, no less.

Considering the theater lacked
the decency to warn people the
movie was going to be garbage, if
it wanted to give me some free
popcorn (mail a handful in an
envelope) or a voucher for a free
movie to make me feel better,
that would be OK. But seriously,
I’m crazy about popcorn.

Rachel Cox
1995 Fourth Road

Wakefield

Help Homecare & Hospice
celebrate 35th anniversary
To the Editor:

Homecare & Hospice is
celebrating its 35th anniversary
this August.  Since the organiza-
tion’s founding in 1978, we as a
community have witnessed the
invaluable services it provides,
as well as some exciting changes
and events.

Since Homecare and Hospice
opened its doors, we have
evolved from a few volunteer
staff members to an organiza-
tion that in 2010 successfully
opened the first hospice house in
Riley County.  Homecare & Hos-
pice has grown into the
community leader for hospice,
home health and in-home
support services.

Since its founding, Homecare
& Hospice has cared for more
than 5,000 individuals and fam-
ilies. This would not have been
possible without the continued
support we receive each year
from the individuals, businesses
and foundations that so gen-
erously donate to Homecare &
Hospice.

In celebration of this mile-
stone, we would like to invite the

public to a reception and open
house next Sunday, Aug. 11, from
2 to 4 p.m.  Whether or not you’ve
had the opportunity to visit The
Good Shepherd Hospice House,
we encourage you to stop by and
see the beautiful interior of the
facility, as well as the serene
outdoor terraces that allow our
hospice clients and their fam-
ilies to truly feel the loving
embrace that they receive while
under our care. 

We hope to see you!
Rita Keating  

3402 Vanesta Circle 
Dean Thibault

1017 Mill Valley Circle

Dismantling auditorium,
stage ought to be rethought
To the Editor:

Currently there are no all-ages
venues in Aggieville or the
Manhattan area. At any one time,
there are 40 bands and other
artists in the Riley County region.

And at least half of the
population — ever growing — of
the Kansas State University
student body is under the age of
21 and has almost no place to go
to see live music during the
school year.

I’ve been a part of the live
music scene in Manhattan since
1989 and had no idea that the
Peace Memorial Auditorium and
stage were available for rent! In
fact, not knowing this site was
available caused me to detour
many national touring acts that
will play only to venues with  500-
plus seating capacity.

For these reasons, I believe
that the city should rethink plans
to dismantle the Peace Memorial
Auditorium and stage.

Sarah Cunnick,
Owner, Sisters of Sound

2010 College View

Letters to the Editor

Ensure safety of imported food

Venezuela can’t handle the truth
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The Food and Drug
Administration proposed new

rules last month that should go a
long way toward ensuring the
safety of imported foods. The
need for stronger regulation is
clear. Food imports have been
soaring, inspections by the FDA
have been lagging, and imported
foods have been blamed for a
number of outbreaks of illness.

In recent months, for example,
pomegranate seeds from Turkey
used in a berry mix sickened
more than 150 people across the
country with hepatitis A, and
cucumbers imported from

Mexico were linked to an out-
break of salmonella that made 84
people in 18 states ill.

Some 15 percent of the food
Americans eat is imported, more
than double what it was a decade
ago. That includes 50 percent of
the fresh fruit and 20 percent of
the fresh vegetables. The FDA is
able to inspect only a tiny per-
centage of these imports, less than
2 percent, at the point of entry.

The new rules would shift the
primary burden for safety to the
companies that import the food.
They would have to verify that
their foreign suppliers were
achieving the same level of safety
as domestic growers and proces-

sors. The companies have the
motivation (to reassure worried
consumers) and the resources to
prevent contaminated foods from
entering the country in the first
place, rather than responding to
problems after an outbreak.

The proposed rules had lan-
guished at the Office of
Management and Budget until
they were forced out by a court
suit. The rules were praised by
consumer groups and industry
giants like Cargill. They, along
with separate rules proposed in
January for domestic producers,
are open for comment for 120
days. Both should be given final
approval.

Facing the Senate Foreign
Relations Committee a few

days ago, Samantha Power,
President Barack Obama's nom-
inee for ambassador to the
United Nations, surely didn't
expect to stir up the proverbial
hornet's nest.

Power told the committee that
as America's U.N. envoy, she
believed in "contesting" what
she described as a "crackdown
on civil society being carried
out in countries like Cuba, Iran,
Russia, and Venezuela."

That was truthful, if not exact-
ly an exercise in delicate diplo-
macy, and it enraged Venezuela
President Nicolas Maduro, the

hand-picked successor of the
late Hugo Chavez, the flamboy-
antly anti-American socialist. ...

He demanded an apology.
Maduro, a former bus driver

who was elected in April after
Chavez succumbed to cancer,
had called for improved rela-
tions with Washington. In June
his foreign minister, Elias Jaua,
met Secretary of State John
Kerry, who described their
meeting as the "beginning of a
good, respectful relationship."

Jaua announced that his gov-
ernment had sent a letter of
protest to the American
embassy in Caracas. ...

The United States needn't

overreact to Maduro's bravado,
but it needn't apologize for
Power's accurate characteriza-
tion of Venezuela.

We suspect all this will fade
away. Despite the ill will gener-
ated by Chavez, the United
States remains a critical trading
partner for Venezuela. And the
United States is a major
importer of Venezuela's major
export, oil.

Maduro's tough talk probably
is no more than that. In any
event, such threats shouldn't
keep American diplomats from
calling out oppressive regimes,
however thin-skinned they may
be.


